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stresses insistency, Jan., p. 109, 115. Company communications 


Putman award winners, June, p. 55 Management mov 
Winners in IM Business Paper Competi in employe re 
tion, May, p. 67 Pioneer edit 
format, Feb. 
Banzhaf, Max. Armstrong Cork ad direc 

tor named IM Adman of the Year, Jan., ; 

115. 


Malcolm W. Black & Co. Folksy post cards Aer. - a . | | , ; | - : CAN YOU SAVE WITH 
: UNIDENTIFIED WRAPPINGS? 


aid manufacturers’ agent, June, p. 


Bottom Mig. & Sales Corp. Marketing poli- 
cies of mythical company, Feb., p. 83. Actually . . . very few! Cost for adding 
print DECORATION to any Thilco paper 
Bowen, George. Al] agencies look charcoal ee eee sa is surprisingly low. In fact, it costs you 
ibli f ) 
only a fraction more than plain, uninterest- 
re A r., . 40. ; ; an 4 ° 
jrey k k Ss. ing papers. DECORATED papers give you 
so much extra, too. They provide product 
identity, stimulate more sales, and give you 
lants of clients, M ry much more in merchandising values — to 
pk lients, May, p. 60. [ employes rec company magazin : ail 
4 say nothing of the protective benefits that 
J m. LG, are also yours with the numerous kinds of 
functional papers Thilco offers 


Charles Bowes Advertising. Agency visits Company publications 


Brendel, Louis H. Inventory sheet helps 
jistributor sales, Feb., p. 97 
LOOK WHAT PENNIES 


Brown, Richard J. Domin 
oe Teltici Bs Ps 


tril 
ribut 


Business papers. See also Space Buying 
& Selling. 

RRD : ? 

ABP list of expenditures 2 isiness 


paper advertisers, May 


Advertising volume, Jan., p. 100, Feb., 


p. 108, Mar., p. 112, Apr., p. 132, May, p. 
134, June, p. Construction 
Editors see good ahead, Feb., p. Forecast 
J ine 
IM awards Tractorama gives American ° 
mpetitive mark 


Judging of IM Paper C 
tion, May, p. 

®Marsteller editorial evaluation 
Mar., p. 63. 


} 


a : Contracts. Checklist 
Media evaluation . . how k 


tacturer-distributor c ; Mar p. " 
. Make profits 
{ Conveyor Equipment Manufacturers Asso- from pennies with THILCO 


placed by agencies, A; 


pages of advertisin c u ciation. How to make low st movie wit * A 
agen antes Print-Decorated protective papers 


Mar. 


is staff written, Feb., ¢ 


it camera 
Looking for new ideas? Hobby-Land doesn't 
Calendars. Worth: tc y i es Copy miss a trick. Taking advantage of FREE 
. , y os ot >» « advertising space, their colorful, attractive 

photo calendar, Jan., p. 74. nsumer drive helps Pass & § 1 ee ee ee 
trademark, not only attracts widespread at- 
Campaigns. See als tention on each delivery truck but also adorns 
Advertising revives ‘‘dead” R Motors . . : ] s 1 . ped their protective wrapping papers, boxes and 
a. ; bags — furnished by THILCO, of course! 
Take advantage of the FREE space your 
Tractorama jives American ctor ; r product wraps offer investigate Thilco 
~ DECORATED papers today — It's the cheap- 


light-switch to trac 


June, p. 57. 


( petitive al t. June 
mpetitiy market, June est advertising space money can buy, 


Thilco FUNCTIONAL popers 

Cannon Electric Co. Asphalted Waterproof Borriers, 
at engineers Feb. . 67. so : b . \ } Woxed Moisture-Vapor Barriers, 
5 i al ami gt es Glassines and Greaseproofs, 

Polyethylene Treated Popers, 


Carvil, A. L. How to ; our customers Specialty Krafts and Bags 


happy, May, p. 158 Write for free Sample kit. 


Cheesecake. Southwest Airmotive uses 
jirls in ads for fifth straight year, June, p. 
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Fortune Magazine. Predict booming future Machinery leasing. 


Editorially speaking 
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Robert Gair Co. Select new agency . . 1id Ma W. Black & C 

if Marketing & market research. See 
General Electric Co. w GE se ve Motivation Res T. 
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Employe communications, Sex mpany Group advertising. 
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IniCauo!r 1 
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WHAT 
DO YOU KNOW 
ABOUT 

COTTON GINS 
AND OILSEED 
PROCESSING 
MILLS? 


THIS IS A MARKET 


that covers all cotton creas 
from California to the Carolinas, 
plus the Midwestern Soybean 
Belt. 


THIS IS A FIELD 


that represents a huge potential 
market for ¢ Industrial 
Machinery ® Farm Machinery ¢ 
Power Units © Processing 
Equipment © Materials Handling 
and Transmission Machinery ¢ 
Solvents ¢ Bags ® Insecticides 
Scales @ Lubricants and 
hundreds of other 

industrial items. 


HOW MANY PLANTS? 
In round numbers — 7000, 
which includes cotton gins; 
cottonseed, soybean, peanut, 
flaxseed and other oilseed 
processing mills. 


COVERAGE? 


“The Press’ has served this 
market since 1899, and offers 
you complete coverage, with a 
solid reader acceptance based 
on 57 years of accurate, 
responsible reporting. 
Write for circulation figures, rates, 
and brochures giving additional 
market data. 


THE 

COTTON GIN 
AND 

OIL MILL 


Press 


3116 COMMERCE STREET 
DALLAS, TEXAS 


n fringe 
swers, May 
Materials handling 


Demonstrati 


Merchandising. 
Monsanto Chemical Co. Films 


ind sell, Mar., p. 92. 


Irving B. Moore Corp. S; 
Ivices {| st sales 


va 


Motivation research. Ten critical questions 


inswered by Dr. Peterman, Apr., p. 4 


National Association of Home Builders. 


prizes 


Oo. 


National Industrial Advertisers Associa- 


tion 
Apr 
Feb 


Mav 


New products. Viking 
humidifier 
June, p. 58 
Newspapers. Ways | 


itions with 


Office equipment. A. BF 


Offices. Technical 


take t wW ot) in 


Ohio Valley Industrial Advertisers Con- 


ference. Report of 6th annual nferer 


ine 


Outdoor. 


engineers, rer 


Packaging 


IMPRESSION POWER THAT... 
* sparks progressive railroading. 


* gives advertisers thorough and 
penetrating coverage of ALL key 
railroad buying influences in ALL 
departments. 


has 22,513 BPA audit distribution 
to key railroad men. 


averages over 4.5 readers per copy 
—making for a multiple reader- 
ship of over 100,000 key railroad 
men. 


provides STARCH advertising 
readership reports. 


employs R. O. EASTMAN for edi- 
torial readership research 


supplies an advertising merchan 
dising package to salesmen of 
full-page advertisers. 


is the KEEN ADVERTISER'S 
CHOICE. More advertisers IN- 
VEST more dollars—issue-by-issue 
—in MODERN RAILROADS than 
in the weekly railroad magazine — 
and more dollars than in the @ 
three other monthly railway age 








cations combined. 
MWRITE TODAY FOR NEWLY- 


REVISED NIAA MEDIA AND 
MARKET OUTLINE 


MODERN NB Poe Lay 


RAILROADS — 


201 N. WELLS STREET, CHICAGO 6, \ILLINOIS 











CIRCULATION 
INCREASING 


Average total paid circulation, 6 
months ending December 31, 
1955: 


7,111 


Total subscriptions, June, 1956, 
issue, subject to ABC audit. Does 


not include single issue sales: 


7,424 


Milk Plant 
Monthly 


912 Baltimore Ave., 
Kansas City 5, Mo. 








THIS 1S THE 
LOCAL NEWS 
PACIFIC NORTHWEST 
BUSINESS MEN 
WANT 


All types of business 
transactions 

Bids pending, Bids let, Call 
for Bids 

Timber sales and facts 
Transportation news 
Financial news 

Contracts 

Permits 


THIS 16 THE 
BUSINESS PAPER 
THAT PUBLISHES 

THE VITAL NEWS 

FOR THEM 


Daily JF smmerce 
711 Southwest 14th Ave. 
Portland 7, Oregon 


Working Tool of 
Pacific Northwest Business 


EDITORIAL INDEX.. 
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PIM annual 
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promoted electronically by 
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Pioneer Engineering Works. 
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Pitney-Bowes. Promotion 


mers’ problems lightly 


Plant expansion 
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McGraw-Hill 
Unprecedented expe 


eral Reserve, May 


Plant visits. Dayton 


rs welcome, May, p. 
Problems in industrial marketing 


New Year's resolutions 
admen, Jan., p. 24. 
Switchboard 
p.r., Feb., p. 22 


Ways to run _ industri 
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local newspapers, Mar. 
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opy and layout 
Apr. 


Product 
tells how 


Apr., ¢ 


Public relations. See 


vertising. 


p. 120 
mmunity Fund 

cago Screw employe 

Feb., p. 124. 
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literature. Pioneer Engineering 


h sweetens 


n piece 


Apr 


community 


Iper my 


Purchasing 
P. A.’s dilemma 
59 


The 


salesmen with 


ideas 


Apr. 


Putman Publishing Co. Announce award 


winners, June, p. 55. 


Quarry products. 


forecast, Mar., p. 14 


Railroad equipment. Whiting 


research to find prospects 


mobile, Feb., p. 68. 


Readership 
RComparis« 


Sanford, Meanor 


Starch, Readex, June, p. 


aamnea 


Studies praised 

Mar., p. 28. 

Which ad attracted more 
43, Mar., ¢ 


is 
8 r, p. 87, June, p. 79. 


Recruitment. Hiring 


engineer 


uitment manual, Mar., p. 48 


Rockford Insert Group. Prom 
chine t 


iSZ. 


Reo Motors Inc. Company 
» life through adv., June 

Rosberg, J. Wesley 
Articles on readershi; 


70, May, p. 54, 


June 
Rosenthal, Herbert C. H 


ploye manuals dramatic 


Rowe, Wilfrid S. Guide 


justrial films, Mar., p. 81. 


Rubber. Special g 


sales, for Moore Cory 


Rundquist, W. A. H 
literature, Apr., p. 50 


Sales contests. Old pr 


make 





Abbott aveenaiaatin automates order proc- 


essing, 


Adams, Carleton P. How i 
fective public relations 


rtment, Dec., p. 46. 


Advertising 


torial contents for the past 


index 





VY 


six months. TI 


11es reprinis are available. 


What management expects 


tising, Dec., p. 54. 


Advertising agencies 
Seminar shows how t 
less time, Sept., p. 184 
Ten ways for an agency t 
self . . problems, Sept., p. 107. 
®What are advertising agencies 
for? ‘Objectivity’ is priceless 
agency man, Sept., p. 196. 
What's happening to creative services 
Ivey reveals sources oi i 
1 agency income, July., p. 
Why we changed agencies . 


told by an ad manager, July., p. 3 


Advertising budgets 

®Building the ad budget, as told in U 
story, Nov., p. 64. 
dget to management. § 


S. Plywood 
How to sell bu 
1d managers give views, Sept., p. 46 
Memo to president at budget time on ad 
costs, Sept., p. 44. 

PSetting the budget at the Worthington 
Corp., as told in the Worthington story, 
Aug., p. 62. 


Advertising departments 

®Advertising organization at the Worth- 

ington Corp., as told in the Worthington 
story, Aug., p. 59. 
®Set-up at U. S. Plywood, as told in the 
U. S. Plywood story, Nov., p. 67. 

Vhat management expects of ad depart 
ment, Dec., p. 54. 
effectiveness. Can statistic: 
tiveness, Oct., p. 148. 


Advertising 


measure effec 


Advertising managers 
Best choice for top 
manager, says E. B. May 


job in new oo 1g 

set-up is ad 
. NIAA news, Oct., p. 80. 

I work better with other depart- 

ments of your company, Dec., p. 128. 

Seven steps to success, as told by lady 

p. 39. 


Six ad managers give views on how tc 


ad manager, Aug., 
Continued on page 124 





The M&M Awards Competition is the newest of 3 major services that attract 
interested and responsive readership from specifiers of materials: 


Materials 


Materials 
& Methods 





& Methods 


Every month M&M 
publishes more editorial and 
advertising pages on how and 
where to use engineering 
materials than any other 
magazine. 


The only annual reference 
issue devoted exclusively to 
materials selection. Entirely in 
data sheet form, it is the most 
complete annual engineering 
materials reference published. 


AWARDS 


COMP 


> The only publication- 
sponsored awards competition 
for the best use of materials, 
parts and finishes in the 
design of industrial and 
consumer products. 


Materials & Methods | A Reinhold Publication / 430 Park Avenue, New York 22, New York 





connections that EDITORIAL INDEX .. 
* | continued from p. 123 





management, Sept., 


Why we changed agenc 
IN THE PROFITABLE DAIRY INDUSTRIES | — wld by an ad manager 


The most complete coverage available . . . and the lowest | Advertising personnel 
cost per thousand advertising rates. No waste circulation p 

Hand picks buyers by pin-pointing separate branches in 

selective, competitive dairy markets. Individually each 

OLSEN publication is undisputed leader in the market it . 
serves . . effectively penetrating and influencing the ipplication engineers, Sept., p. 188. 

i tant ing | | . . . . 
aperEeT Sapy eee 1dwomen make news, July., p. 137. 
Reach your prospects regularly in the publications they read: Is “fluidity f agency 


learn lesson from 


y personnel good 
THE MILK PRODUCTS JOURNAL .. . 4,128 paid circula- r bad? . . forum, Aug,., p. 118. 
tion .. . and the ONLY monthly ABC publication serv- ; ‘a , a Soe ee Sar 
ing the industry that processes over half of the nation's enoula sales Ia execs use un or 
milk into butter, cheese and other milk products. im, July, p. 


THE ICE CREAM REVIEW 1,066 more paid subscribers 
56 more exclusive advertisers . . . and 130 more 


exclusive advertising pages than the next publication Advertising volume 


THE MILK DEALER . 136 more advertisers . . . 99 more PR 
exclusive advertisers . and 186 more exclusive adver- 
tising pages than the next publication. 


THE DAIRY INDUSTRIES CATALOG . . An invaluable 
annual statistical and buying reference used by dairy 
plant buyers for 28 years 


Write, Wire or Phone for Free Market Data Folders 
for All or Any of The Olsen Dairy Publications. 


BRoadway 1-1135 


-argoramad, 


THE OLSEN PUBLISHING CO. =" 


Allis-Chalmers Mfg. Co. Piecemeal promo- 
1445 N. Fifth St. Milwaukee 12, Wis. tion adds up to impact, promotes varked 








RAmerican Bamboo Corp. Smal] company 
i | w budget, 


| American Floor Surfacing Machine Co. 

DIESEL ENGINE CATALOG [ieeienamieemncens 
American Transformer Co. Prospects write 

(Vo | u m e y 2) | ad in me-back drive for American, Oct., 


Anniversaries. Eight ways to celebrate 


-ompany birthday. Universal Engineering 


Editorial sections close for press D sali Mee ney Mid bal 1 
February 7 Sth Annual reports, see Company publications. 


Ansul Chemical Co. Keep salesmen alive 


Market Place section closes for press | with safety belts, July., p. 136. 
March 15th eae Sas neta ae 


have little effect on industrial 


Advertising forms close for press rgency commission system, July., p. 40. 
April 1st . cst ats ae ag 
a | Archer-Daniels-Midland Co.. Paint-the-town 


paint sales . . sales pro- 


n j 


7 . , Bat? i | ean 
ese ngine ata vey | Armco Steel Corp. A super sewer hits the 


1d, Sept., p. 217 


816 NORTH LA CIENEGA BLVD. @ LOS ANGELES 46, CALIFORNIA 


Art. How to gain customers through pic- 
tures. Guide for busy executives who par- 
pate in ad art huddles, Oct., p. 176. 
Continued on page 126 
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® PAID CIRCULATION 

® LOWEST COST PER THOUSAND READERS 
® EDITORIAL VOLUME 

© EDITORIAL QUALITY 

© ADVERTISING VOLUME 

© NUMBER OF ADVERTISERS 

© NUMBER OF EXCLUSIVE ADVERTISERS 


Paid for (100% ABC) and read by the engineers and contractors 
who purchase-control the industrial-large building market's enormous 


product requirements. Write for complete information. 


Heating, Piping & Air Conditioning 


KEENEY PUBLISHING CO. AIR CONDITIONING HEADQUARTERS 


6 N. Michigan, Chicago 


January 195 7/128 








the Ring Binder that 
STANDS, SITS 
or LIES FLAT 


to get your prospect's attention 
At a flip of the fingers, it becomes a 
hard-hitting sales tool. Displaymaster 
props up at a 30° angle when prospect 
s standing, 60° when prospect is sit- 
ting. This better vision means better 
presentation. Sets up and takes down 
in a flash: no fussing with gadgets. 


SEND For Full Line Folder 


1720 West Washington 
CHICAGO 12, ILL. 














“Signs and Belts 
and Traffic Lights. . . 
Bandages and things!” 


\ v 
Amazing, the thousands of articles 
bought for American communities by 


5600 20 


who regularly read 


uniform and 
equip 
more than 


250,000 


POLICEMEN 
and EMPLOYEES 


No longer are Police Chiefs merely law- 
enforcement officers. They take an active 
part in the ordering of entire communities, 
particularly in the smaller cities. They are 
concerned with every phase of municipal 
safety, sanitation, community progress and 
well-being. 


Weapons, radio systems, safety devices, 
clothing, vehicles, parking meters, finger- 
print units, crime lab apparatus! YOU can 
sell MORE through the pin-pointed pages 
of this uniquely specialized magazine. 
CALL THE POLICE for sales-expansion! 


Wm. EC OPP «associates 


1475 Broadway, New York 36, N. Y. 
BRyont 9-7550 
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be 


Brainstorming 


TOY 
7en 


jet 


Brendel, Louis H. 
Brickey, L. R. | 


Be 


Brookfield Engineering Laboratories. 


Burroughs Corp. N 


Burton, Philip Ward. How to make your 
own publicity breaks, Nov., p. 150. 


Business forecasts, see Forecasts. 


Business papers 
RAd volume rising. Angelo Venezian’'s 


113, Aug., 
126, Nov., 


against audits of 
145. 
r rules on free 
», 175. 
circulation 
p. 240. 
sazine offers 


industrial 


+ 


chasers, 


paper writer. 
who want to 


jive more, ad- 


News, Oct., p. 


Butler Mfg. Co. Better state fair program 


lis tarm market 


in U. S., Nov 


Case histories. Brainstorming session 
} t more and 


ip) 


clients’ ads, Dec., 


Case studies 
BThe U 


U. 


duces new cata- 
156. 


n-sense 


Census Bureau. 


Chain Belt Co. Hike pump sales 49.8% 


lising,"” Oct., p. 


ntinued on page 128 





Here s why 


w 


EDITORIAL 


Factual, concise, easy-to-read articles—all staff 
written—covering the full range of interest of key 
men who manage food processing. 


@ FIRST in technical accuracy that builds lasting 
“reader confidence.” 


e@ FIRST in “‘new developments and uses” of food 
ingredients and processing equipment. 

e@ FIRST in editorial “sectionalization” which 
makes it easy for the reader to get information 
and ideas. 


@ FIRST to use “newspaper headline’) techniques in 
industrial publishing in the food processing fields. 


FORMAT 


Cinemascopic editorial spreads; use of large, dra- 
matic photographs; editorial matter on every page 
offering advertisers highest degree of visibility 
available. 


e@ FIRST of its kind. The fore-runner now imitated. 


@ FIRST in food processing field to use color for 
functional purposes as well as to attract readers. 


CIRCULATION 


Greatest Circulation in U.S. Food Plants... actu- 
ally, 80.7% more circulation among food pro- 
cessing men who manage. (98.48% BPA Verified 
Controlled) ... 


FOOD PROCESSING 29,410 
Next Magazine 16,277* 





FOOD PROCESSING 


NUMBER ONE buy... 
FOR OVERALL COVERAGE OF 
FOOD PROCESSING INDUSTRIES 


Least Non-Food Processing Circulation... Only 
3% of Food Processing’s total circulation is-outside 
food processing . . . 26% of Next Magazine’s total 
circulation is outside food processing. 


FOOD PROCESSING 737 
Next Magazine 6,069* 


e@ FIRST to qualify markets selected to receive 
magazine. 


@ FIRST toqualify plantcoverage by pre-determined 
plant standards. 


@ FIRST to qualify recipients. 


PERFORMANCE 


There is no known instance where, on a direct 
comparative basis, Food Processing has not out- 
performed the Next Magazine in quality response 
i.e., response from desired prospects among “men 
who manage” food processing plants of the U.S.A. 


FOOD PROCESSING offers a $100.00 U.S. 
Government Bond for proof of any situation where 
contrary is true. This offer has been made since 
1953 with no takers. Can YOU win it? 





“Estimated on |Food Processing’s sister publication 
the assumption 


that foreign FOOD BUSINESS 


circulation falls |serving the sales side of the food industry, 
in same delivers a highly specialized editorial serv- 
classifications, ice to more than 15,000 hand-picked 
administrative-sales executives ...To- 
gether FOOD PROCESSING and FOOD 
as U.S BUSINESS give an advertising effective- 
OMe Es ness to BOTH SIDES of the 

circulation. gigantic food and grocery ——> 

industries never : 
before available. 
\ ann cameras 


in same 
percents, 








° eS? 
‘chi a pus} 
Putman Publishing Company f00C.. 


Putman Publishing Bidy., 111 East Delaware Place, Chicago 11, Ill. 


New York/Cleveland/ Detroit /Pittsburgh/ St. Louis 
Western Representative: BOB WETTSTEIN—Los Angeles/San Francisco/Portland 
Publishers of: Food Processing/Chemical Processing/Food Business/Industry Power 


“EXECUTIVE MAGAZINES FOR INDUSTRY” NB, 





Here Are A Few Reasons EDITORIAL INDEX. . Cavemen, ingenuity make a different ad 


campaign. Ally Oop sells Hoe presses, 


continued from p. 126 Nov., p. 58. 
Coined names promote diverse proc- 
with “consumer merchandising,” Oct., p. p. 211. 


esses, Sept., 


3 Container Corp. designer flays indus- 
Cheney, Harold. A. B. Dick Co.'s 1 trial ads . . NIAA news, Dec., p. 75. 
Has eee SENECA TI an OEM, EG How good are short headlines and 


55 copy? Aug,., p. 134. 
TOP READERSHIP Prospects write ad in come-back drive 


Christmas. H»w angels make friends for for Americ Transformer, Oct., p. 189. 
-..In The Lower i‘ Cy ae : , 


Synthane « hristmas, Nov., p. 47. Solid is the word for Surface Combustion 
MISSISSIPPI VALLEY 
Coll 1 ‘als. What's h ad campaign, Sept., p. 43. 
For the twelve month period, ending ollateral materials. What's bial os * 


November, 1956 Construction News Month- reative services. I : 
ly published a total of 1,863 pictures, ; ewe ; silicone customers together, Oct., p. 
= included 777 on-the-job pictures cles doing more WOrk on CC lateral ma- 208B 
pictures of identified person- A 40 = ; 
alities. aT Ep Which ad attracted more readers? July, 
* ac < ec 
For the twelve month period, ending » Color in ads is fine, but only when p. 85, Aug., p. 95, Sept., p. 85, Oct., p 
November, 1956 Construction News Month- tn aa “See 1) Nov . 
ly published 9,353 column inches of news Y ise It well. . Frobiems, NOV., P. 144. eras 
features. 


32-page insert ties Union Carbide and 


bd ‘ : Copy chasers 
For the twelve month period, ending os: : oe hala : , 
November, 1956 Construction News Month- How do you get an employe to tell you rouve got to ft yood to be bad when 
ly and Construction News (weekly) pub- ee ee ee eee ads break every rule, July. pv. 165 
lished a total of 18,055 column inches of wut Oo S . Pe Wve ete eee saci Rh SE as 
bid news. How Ford keeps the communications A word to the business paper publish- 
e , : 
what ads say, Aug., 
For additional information phone, 
wire or write 


eak the rules in 


CONSTRUCTION . : : | et = | : ; i ian ow so pact cae ah stack up? 
NEWS MONTHLY pany exter is N v, P. M7. ‘ : 7 Ease beave os nase - ul the breaks 
LITTLE ROCK, ARKANSAS Six tips on the care and feeding of but casual reader wants ink 


cesmimaepinnineaninaititanieeel 


ormation too, 








Company planes. 


Sept., p. 220. i i see Public relations. 
Company publications, see also Company - Industrial Pack- 


mmunication catalog Product litera 1ging magazine offers course in industrial 


P)Dalton, Elmer. | 


medida andiysis 


Audit of Known Readership 
: Dealers. How to get dealers to push your 
juct. Use direct mail says Deming Co., 





Delta Heating Co. How to launch new 
roduct in new field 





Deming Co. How t 


Send for your copy of “ E engineers for customer ‘eg Deming Co, How to el dealers and di 
CHEMICAL PROCESSING’S Standard procedures manual at the 


8th Annual » ss ‘ . oy Aug < eae Dichter, Dr. Ernest. Selling motors through 


snology a z-I 


Audit of Known Readership (iiaamanamies Bi ace tne enn cat 


Contests make-believe 
ete ce eee : gx takg Direct mail, see a Product literature. 
13,200 Individuals...Studied tangs a i ia Set-up at Worthington, as told in the 
over an 8-year period mr ano Ale A 67 
Based on Actual 


Reader Response ev. 


Putman Publishing Co. Adman's fantasy . . that Victor, he never How it helps salesmen sell better for 
111 S. Delaware Place ets us alone, ( p. 54. Remington Rand, Nov., p. 176. 

Chicago 11, Ill. ®The case for lead-getting ads as op How Leming Co. gets dealers and dis- 

i l ad u , Sept., p. 223. 

n page 128B 
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oS. < 


tica 


& K. R. Wilson, Inc 


How many marine dollars 
are you missing ? 


Now—two atom-powered surface vessels approved 
...@ $40 million merchantman...an $87.5 million 
guided missile cruiser! Right now—a sister ship to 
the United States to start this year...57 ocean- 
going merchant ships being constructed, converted 
or reconditioned in U.S. yards! And now—a $951 
million merchant marine building program for fiscal 
"57... over $1.5 billion for the Navy! Dead ahead 
nuclear power... new 100,000 ton super-tankers 
entire U.S. merchant fleet to be replaced...a de- 
sign revolution in the Navy... 15 to 20 steady years 
of the most magnificent marine business you ever 
dreamed of! What are you doing about it? 


Gear Courtesy 





Get up selling steam 
with Marine Engineering /Log! 


This one publication now gives you the combined 


proved-power of the two strongest magazines in 
this multi-billioned market. Coast to coast, ship and 
shore, it is sought and bought (only ABC paper in 
the field) by the buyers whose “yes” or “no” 
determines the brand name on every item of 
equipment and material. They read it for its ex- 
traordinary coverage of design and engineering 

ship construction, modernization and repair—man- 
agement, operations and upkeep—official Washing- 
ton and significant sectional news. It gives you far 
and away the largest available circulation, but at 
a cost ratio favorable to that big job you'd like to 
do—for big results. MARINE ENGINEERING/LOG, 
Simmons-Boardman, 30 Church St., New York 7, N.Y. 








EDITORIAL INDEX... 


continued from p. 128 


im reprints 


enemas rocvconunoesueennoennnnvvcereoceucanevooneensoaetonencsenstcestsnnenenonntnnsenons Mm coveoessereacvceisncnenuoneeier Piecemeal promotion adds up to impact 


and promotes varie< . ) llis 
The following reprints of feature articles which have appeared in Industrial a eee wars nigailineee 
Marketing are available at 25¢ each. Special prices are available upon re- Chalmers, Aug., p. 40. 
quest for quantity orders. Please order by number, enclosing the exact amount teport of DMAA annual meeting 
in coins, stamps or checks. Send all orders to: Reprint Editor, Industrial Mar- News, Nov., x 7 
keting, 200 East Illinois St., Chicago 11, Ill. On orders for four or more re- 


] 


prints we will be happy to bill you — small orders sent only upon receipt of 


payment. 


f “wn uit ‘ wien une aunts eveenenceenssuoestavennenreanenaienieT 





R291 How to stir up distributor salesmen 
Whiting-Plover Paper Co. boosted sales 10 with one sales meeting 
via the ‘‘Freeble Fable’’ program. Here happened 


R289 You can analyze media with SIC — by Bruce P. Mattoon 


Discount selling. Can discount house in 
vade industry? Distributors voice opinion, 


Aua., p. 37. 


Distribution & distributors 
Boardman Co.'s open house looks like 


Here’s a new way to use SIC but watch for the weak spots country fair 
R288 Are inquiries yom pig in ee ‘emnt nee = N. c. Wiggin C iscoun louse invade industry? 
Inat mes can De a yster C Sc y r if you take The ; , + x nm 7 > A ‘Slel 37 
a good long look at aes paises i Zien ‘ By ROARS, ger Snes 
. Rolt » Alatethasts “0 , 
Let’ s de-gobbledygook technical writing — by E. A. Murphy hain Belt gets distributor coc i eration 
If you‘re tired of trying to decipher technical writing in “onsumer merchandisin« drive. 
here’s one man’s way of beating the probler ~ 
a “ sits Hike sale f pumps 49.8%, Oct 38 
Chain Beit hikes pump sales 49.8% with ‘consumer merchandising’ — by G. — Z ee eee eS F 
Herbert Pfeifer How can manufacturers help distributors 
Here’s proof positive that consumer merchandising techniq r ’ ‘ 
be used on industrial products. It worked most? IM sks 45 construction equif 


™m > + T . r 5 
We produced a new euateg & in six months ment distributors, Dec., p. 50. 
n Babcock Wil ant and t t H [ ers and dis 
nave a new cata OG 


The Worthington story with dire 


M‘s fourth case study g 
evolution at Worthingtor 


Whaet are advertising gr gece good for? — by E. T. Morris 
Here is one man’s answer t t eterna e 


which you may fave asked yoursel; 


The case for lead-getting ads — by Lawrence A. Sternberg 
Who should use ads that aim for inquiries, and when should he 
use them? Here are the answer 


Ten critical questions about motivation research — by Dr. Jack N. Peterman 
swers some of the hottest questions in a most Diversification. 
vdustria! marketing ae 

Should ad managers work on market research and sales analysis? 

Discussion by top management executives on whether advertising managers should wor J 

on advertising alone, or include work on sales analysis and market research Eagle-Picher Co. 

You, too, can sell more with automation -— = by Richard Steensma 

How a Sales pr on m er sold a hard-nosed vice-president and sales manager 

on a new marketing technique 


yeep aunties score 5.7% ee in Fag go A agar gnae. placed 


ranking 


How to make employe manuals drematic — by Herbert ¢. Rosenthal 
A graphic art pecialist it ase hist of +o+ 7 
offers a checkl { and d 

Editorial index. 


—_ re ¢ fumbling od ig aig —- a ip J. Bi tyr dh cages J 
< reage 
vestmer t 


Editorial evaluation . . a new gage for space buying — ~ by Morte Kingman 
A report on a new method to help adv mC 1 
business publications they should 


Editorially speaking 


The following reprints are available at 50c each: 


R290 How can you get higher readership for your ads? — by J. Wesley Rosberg 
klet. Th is a 


R284 Trade show exhibits 
A collection of six article ver 

exhibiting, e.g now smal ompany 

how t make a Su cessful exhit t 

Portrait of today’s industrial advertising manager — by Merle Kingman 
xclusive IM study, published in two parts, spotlights m rn indu 2 

ad manager; shows how much he makes, age, chances for advancer 

ncome in relation to size of ad budget, etc 





Here's what is happening to business paper advertising — by Angelo R. Venezian 
Annual report showing complete picture of the growth of business papers including 

numerous charts 

How te get distributors excited about your product — by Morris Rotman 

A formula for merchandisin our product blicity to win distributor support and : : . 
ncrease Salen ee ok . sini Employe communications, see Company 


The following reprints are available at 75c¢ each: 


R241 Portfolio of award-winning industrial advertising campaigns 
ollection of award-winning industrial ads and the stories behind 


R229 i ad attracted more readers? 
collection of Starch-scored ads from Industrial Market 


relations, s« 11s vompany 


ni rev 1 W I mpany s 
R228 Sales promotion ideas ine | Ditng we tur story, Nov 
booklet with selections from Ir ting r department rere : ee ie 

R203 A guide to better publicity 
Group of 12 articles written by the Industrial Pub y 
for Industrial Marketing, on how to produce better industr 
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Food industry broadens sales 
base for $.P.1. advertisers 



































Looming 88 feet over two men in foreground is the modern 
stainless steel spray-drying chamber of Corn Products Re See how the South 
fining Company. The new outdoor installation at Corpus and Southwest Grows! 
Christi, Texas, produces precooked instant cereal starch for 
America’s food industry. We 53.2% of U. S. gain in in- 

This new plant points up the tremendous diversity of Canes ane commmneclal allt 
Southern and Southwestern industrial growth. Here you find 
a fast broadening field of manufacturing activity that as- 
sures a continuing source for new industrial sales. 


ity customers in past 4-year 


period. 


Over 1,500,000 new indus- 


Develop these sales by advertising in SOUTHERN POWER ike : 
| 
’ . trial jobs created in past 


and INpustry. S.P.1. covers this market’s heavy industrial 
concentrations, pin-points the thousands of worthwhile 
plants “off the beaten track.” Readers are the top engi- 
neering, production and management men in over 10,000 
industrial, utility, and service plants in the South and 
Southwest. 


10 years. 


Averaging 7 new plants or 


major expansions daily. 











SOUTHERN POWER and INDUSTRY 


806 Peachtree St., N.E.. Atlanta 8. Georgia 
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To effectively SELL to illic patie 
the huge GROWTH continued from p. 128B 
Appliance Industry — 


USE the ONLY 
publication 
exclusively 
edited for, 
ond distriby- 
fed te ALL 
manufacturers 
of ALL 
eppliances! 


A 7-BILLION dollar market 
in '55—due to double in 
the next decade! 


if YOU make or furnish any of 
these basic materials, compo-. 
nent parts, plant equipment or 


services... 


Insulation 
Plastics and Supplies 
Custom Stampings 
Die Castings 
Name Plates 
Heat Control Equipment 
Appliance Accessories 
Electric Motors Materials Handling 
Electrical Heating Equipment 
Elements Fasteners 
Hardware and Trim Ceramic Insulation 
Castings and Forgings Wire Goods 
Electrical Components Glass Components 
Shipping Containers 


Raw Materials 
Plant Equipment 


Equipment 


. . » for any of the 1446 
manufacturers of these 
types of products... 


Air Conditioners Knife Sharpeners 
Broilers Lawn Mowers 
Clocks, Electric Mixers and Blenders 
Clothes Dryers Radios 

Coffee Makers Ranges 
Dehumidifiers Refrigerators 
Dishwashers Roasters 

Electric Bed Coverings Shavers 

Fans Sewing Machines 
Food Disposal Units Television Sets 
Fryers, Deep Fat Toasters 

Home Freezers Vacuum Cleaners 
Hotplictes Woffle trons 
troning Machines Sandwich Grills 
frons Woshers, Clothes 
Kitchen Cabinets Water Heaters 


-.-YOU/RE SURE to reach ALL 
buying influences in ALL 
these plants making ALL 
these products in... 
APPLIANCE MANUFACTURER! 


Now available to help you size up 
this huge ($7 billion) market: APPLI- 
ANCE MANUFACTURER'S Audience 
study; an SIC analysis of the market 
and ovr latest circulation statement. 


WRITE: P 
APPLIANCE we Bp 


MANUFACTURER 


Finishings Equipment 


Sheet Metal and Other 


Sheet Metal Fabricating 


Moulded Rubber Goods 


Py 


201 N. WELLS STREET, CHICAGO, a 


PHONE: STate 2-412 
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Farm equipment 


R Mia 


tler 


Fisher, Shelton. 


Ford Motor Co. } 


Foreign trade 


RJ. H. France Refractories Co. Ar 


Gardner-Denver Co. 


General Electric Co. 


is the nation’s 


FASTEST GROWING 


- HOSPITAL - 
MARKET 


FOR SUPPLIES... 
Southern hospitals are 
spending annually .. . 
more than $275 million 


NEW CONSTRUCTION 
. . . New facilities now 
building or planned total 
more than $300 million 


STILL NEEDED... Just 
to catch up with present 
needs will require... more 
than $1 Billion in new 
hospitals and facilities 


FOR 100% COVERAGE 





of this vast Southern market of 15 
states and the District of Columbia 


LOOK 70 


HOSPIMIS = 


As the official publication of the Southern 
state associations and of both the South- 
eastern and Virginia-Carolinas Conferences, 
Southern Hospitals enjoys the respect of 
Southern institutions and the people who run 
them. Edited and published by Southerners 
for Southerners, readership comes noturally! 


CLARK-SMITH PUBLISHING CO. 


218 W. Morehead St., Charlotte 2, N. C. 








Gerhart, Frank. Industrial advertising Kinne, H. M. How are you fixed for how 35% More 


cc T 


the feeble giant, Oct., p. 55. to booklets? July, ; 


Py | . 
Group selling, see Selling. Latin America. Good Latin American mar DISPLAY SPACE 


kets go begging. Export sales 


Hale, Clifford W. How to improve your 


, offers solution, Oct., p. 198. 
press relations . . 12 rules, July, p. 49. ‘cece 
: Line Material Co. House organ seeks new | 
David L. How t for 1s 


Harrington =)! 
ston, cia engineers for customers 





phone directory advertising, Nov., p. 186. 
Locker, Robert C. In exhibit 











Heating and plumbing. Heating, plumbing, eet eeadl cond tele tin Hew 


related fields set for record year . . Trends, wii duck” aiomin Sea. tec a +& _ 32 4 M 
Aug., p. 86. H Se ares : e % ore 


Aug., p. 50. 





Heil Co. Market research paves way for Land Geer Stsel Ce. How 


e.< | Buying Power Coverage * 


new product, Oct., p. 52. bi aces «Maes : 
character’ that 


~ nm Stee Cint 
R. Hoe & Co. Cavemen, ingenuity make r Lone Star, Oc 


ifferent campaign. Alley Oop sells . 
a different ad campaign. Alley Oop sell ‘Lowe, Mien, 
presses, Nov., p. 58. EARS 

Kets g 


Hook, Thomas S. Gimmicks give life tc 198. 
» va Wa x Q7 
letters Pemco finds, Nov., p. 137. (ional BoC You 


er. 7ulde 


House organs, see Company publications, 
Company communications. 

Mailing lists. 
Nov., p. 208. 


Industrial Marketing. How to use IM's 
1957 market data number, July, p. 124. 





Industrial Packaging Magazine. Offer cor- Maloney, John P. 


respondence course in industrial packag- 
ing, Dec., p. 149. ventions 


business pay 





Marketing & market research, ? 
*(12 months, 1956 vs. 1955) 


For Top Sales Results 
in ’57 to the Major Plants 


Inquiries stcard survey, July, p. 140. | that account for the bulk of the produc- 
tion “across the board” in this multi- 
billion industry, use the one dynamic 
: e7 national magazine that’s moving up fastest 
Oct., p. 56. w to use IM’s 1957 tket data because its “how to do it” editorial ma- 
Micrometrical Mfg. evaluates inquiries number, July, p. 124. terial is accepted and read by more and 
more practical management and opecating 
men the men who make the buying 
eke decisions. ’ 
Inserts. 32-page insert ties Union Carbide sui eee eT More Top Buying Power 
and silicone customers together, Oct., p. ces Beane ee ae for Your Advertising Dollar 
208B. es ete S ceirery om wih [] See for yourself! Ask for latest report 
¢ igton story, Aug showing these circulation gains among 
the right people in the right places: 
Total paid UP 21.9% 


Case for lead-getting ads as opposed Set-uy t U. S. Plywood, as told in pips t ; : 
I Ppos Effective B na Powe ~overaae UP 32.4% 


Industrial Sound Control. How to launch a 
new industrial product on a small budget, 


Sept., p. 164. search 


Merchan 


RAre inquiries your pig in a poke? How 
J. H. France Refractories handles them, 


as basis for media selection, Oct., p. Market research 
132. 


Institutional advertising 


to institutional ads, Aug., p. 144. ; ; 
What is institutional advertising goox i industrial market research Container Mfrs. UP 57.8% 
for? Rockwell finds answer, Oct., p. i I ‘ 


190. UP 13.2% 


Mattoon, Bruce P. Y 
UP 22.5% 


Cran 


Institutions. See bigger market for insti- media with SIC, O 


. 46 
tutions; mobility a factor .. trends, Dec., : ’ 
Media evaluation, see 


p. 80. ae x UP 26.1% 


look iene at SIC media analy am Re AS: UP 102 
International advertising, see Foreign 31S C., P. 90. t(Nov. '52 to May '56) 
trade. | . -ewaloates ta 


International Business Machines. How tc 39 a . a Ye woop 
. | and 


plan an exhibit budget for profit, Nov., p. Ree 


20 sn WOOD PRODUCTS 


S. C. Johnson & Son. Consumer products ®Mekler. J. V. American Baml a 
Al Wied thi Wiehe ities a Sent honitigth A VANCE PUBLICATION 
eee Aug., p. 45. 139 N. Clark St., Chicago 2, III. 


®Kaufman, L. C. Going to a trade show? Merchandising. Chain Belt hikes pum; Phone: Financial 6-5380 
How to bring visitors to your booth, Aug., sales 49.8% with ‘consumer is 
p. 43. ing,’ Oct., p. 38. | “not how many — but WHO”’ 


ntinue 
19& 7 [x31 


maker builds hot industrial market for 














what 

the 
telephone 
industry 
buys 














— 
will open. 
your eyes 


to the tremendous market 
pdtential awaiting you in 
the $17-billion telephone 
. whether you 
i corey EF 
trucks, office machines, etc. 


industry 
manufacture: autos, 


TELEPHONE ENGINEER'S 


Annual Catalog-Directory 
“Where Sellers and Buyers 
Meet” 


If you wish to 
fastest growing n 


ll of the many 


write ie 12,000 copies 
a 
FREE COPY 
of the 


current Order Space 
(1956) issue Needs Today 


TELEPHONE ENGINEER 
Publishing Corporation 


7720 Sheridan Road 


yement 


e Chicago 26, Ill 


132 / industrial Marketing 


EDITORIAL INDEX. . 


continued from p. 131 


Milne, C, P. 


Minnesota Mining & Mfg. Co. How 


Molitor, W. D. 


RMorris, E. T. 


Motivation research. 
Murphy, E. A. 


National Industrial 


tion 


New products 


Open house. Distril 


Otis Elevator Co. 


Outdoor. 


Ohio Seamless Tube. Mak« 


Order handling. 
Packaging. | 


Paper. Paper 


Advertisers 


Associa- 


p. 84, 


Parker Appliance Co. Data from distributor 


neips sales 


Peck, William L. 


so sdiesmen. 


INOV., § 


Petroleum. 
exiernals 
N 
Pfeifer, G. Herbert. 
sales 49.8 with 


Photography 


vamera cuts 


Pitney-Bowes. 


mpany ¢s 


Plasti-Line Co. 


re Noy 
ers, IN 


Make 


ly 


jo-ge 


Raymond 


} 


best and 


mmunica 


tin Belt hikes pum; 


Plastics. Industry find: 


Plumbing, 


mer 
en sé 


Precision Mfg. 
mali buaget 


Press relations, se« 


Pope, Charles R. | 


minat 


sumer merchandis 


piumbing. 


mail helps sales- 


1 Rand, Nov., 


four advertis 


Problems in industrial marketing 


Nnecklis 


Product design & 


na iaeqas sell nuts 


Shakepr 
Product literature, 
Technical writing. 
How are y 


July, p. 138 


+ for 


research. Engineering 


ma tk 


II 


> to OEM for 





TY 


How t keep tal r 11] prom 


Vanton Pump system, July, p. 132 


a ae ee Se Ge oe es Tee a Se p 
There's no substitute... 


How t btain technical data from en 
jJineers . . problems, Dec., p. 107. 
The printed matter monster 
is ay or combination of substitutes... 
Floor Surfacing 
fituatnaghe for this DAILY newspaper 
You want 


easy .. write 


AMERICAN METAL MARKET ~*~ 


HUTEMBER », 19% 


Proofreading. 
marks 


U.S. Steel Will Dept. Of Labor Is Studying Problems Coppet And Brass Beryllium vd n in Bre} 
Steel Review © semi) poise Tin Mill Aviting From Advanced Technology Wills To Stress 1 DOM 0% 


Products By 10c : nh Ae! Quick Delivery 


Public relations, sec¢ 


Angels make friends 


yhristmas, Nov., p. 47. 
Elevator installation turned into show 


r Otis, Dec., p. 5! 


First to the reader's desk, with the latest news and 
data on all metals. 


Most steel and metals advertising of all metal publi- 
cations — including many exclusive advertisers. 

Most impacts per business week of all metals pub- 
lications. 

Most visibility for your advertising of all metals 
publications. 

Most money-saving space buy of all metals publi- 
cations. 

Most needed of all metals publications—as shown by 
highest subscription rate of $20 a year. 


rganize effective 
lepartment, Dec., p. 46. 
reveal what your company’s 
doing. Pitney-Bowes picture story, Nov 
p. 56. 
Is your « 
Sept., p. 212. 
Kids’ book charm: 
from Ajircraft-Marine 
Kid's book promotes Eri 
men in industry 
Sept., p. 206. 
Yhio Seamless 
feel wanted via direct mail 
i 


['wice-a-year external builds Avec To sell the metal working industries, 


you need this daily market authority. 


2 SE OE: OS Gt 2 Se Se we ee ee ee eee 


T 
ide N Vv 


Publicity 


NEW MARKET 
& MEDIA FILE cuit 
Gives you the complete facts. 


Send for your file copy 


sanaetie M. F. 


igh. Industrial 


Raymond Corp. 
it of so-so salesmen, Oct., p. 156. 3 > Bee 
" 4 
Readership 
Can statistics measure 


Oct., p. 148. 


translate readership research ®  Aaritan Motel Norke- 
idvertising action, Sept., p. 5’ 
Tastee 18 Cliff St., New York 38, N.Y. 
‘ THE DAILY NEWSPAPER OF THE STEEL AND METAL INDUSTRIES. ESTABLISHED 1882 


7 [133 


attracted more readers 





| EDITORIAL INDEX .. 
| continued from p. 133 
S 
ervice! 


Recruiting 


salesmen sell bet 


y7e | 

we oat Retailing. Ret 
Auc : 

ne produe Retailing. F 

eas qramatic 

na ¢ 


yea Reuland Electric Co. 

AT built volume business 

- Rockwell Mig. Co. What 
ied J. bea>senas Arti 
Roth, Larry. 


Royer, O. O. ! 


Russia. 


. Ruyle, Carson L. Gar 
integrate mmon-sense cata 
this display into your Joseph T. Ryerson & Son 


Overall sales program salesmen speed sé 
+ | ting tie 





St. Thomas, Charles E. 


NY 7 
NeW lly 


Sales demonstration 


promote 
your displays for prompt RESULTS 


to your job- 
bers, distrib. | from your point-of-sale 


utors, etc Sales literature, sex 


merchandising, enlist 





Sales management 


the complete services of 


oi. 
display 
sales 


write Today for full information 





1635 GEST STREET, CINCINNATI 4, OHIO 
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Inc. 


ma 


Sales meetings 


make funny business pay off at 
meetings or convertions, Sept., p. 50. 

®How Whiting-Plover boosted sales 
, meeting, Nov., p. 37. 

urs sales meeting. How 

len Mills does it, Nov., p. 


Product litera 


ition turned into show 
p. 55. 

tab on all promotion. 

system, July, p. 132. 

xt Worthington as told in 

ry, Aug., p. 59 


wn’ and make it 


mers how to make 
103. 


explanation sells 


ideas come in 
ae ey 
s $100 that it has 
p. 97. 


RSet-up at U. S. Plywood, as told in U. S. 


1 of nN c 


yw 1 story, Nov., p. 60. 


Small booklet builds big sales for Amer- 
ican Floor Surfacing, Dec 


Sales training, ; 


Salesmanship 
justrial salesmen 
p. 66. 


salesmen alive 


better 
176. 


stter salesmen? 


21d salesmen with 
. company com 
100. 
' newsletter 
Dec., p. 127. 
sales force. 

7, p. 178. 
30-SO salesmen. 


olves problem 


makes salesmen 
t mail, Oct., p. 37. 


1e salesmen speed sell 


by assisting field sales 


1 branch sales managers hire and 


. forum, Sept., p. 


Ss in sales training 


salesmen, Sept., p. 52. 





Sawyer, Howard G. Men 


time, Sept., x 


ternal prods 


yompany communications, Oct., p. 11( ] he 


Seagram Distillers Corp. Company ex A 


Selling, 


TO THE H sed to institutional ads, Aug., | 44 i 


| © iactaeden cad au oi seeeestcs important: move 


so don't sacrifice a pawn till 


you see the man from 


Shakeproof Div. 


SE nuts and | 


a ‘ S | Smith, Gordon. Plan 
IMPRESSION POWER THAT... | profit. How IE 


* sparks progressive railroading. ; What*s. pour product?  Aashete 


. Soltesz, Frank. How i jain customers tile? Rubber hose? Shoes? , 
* gives advertisers thorough and 4g through pictur ~ 


penetrating coverage of ALL key @ | participate 
railroad buying influences in ALL. § 
departments. 4 | Space buying & selling, se: 


has 22,513 BPA audit distribution 

to key railroad men. Modern © | Special products. Build 
Railronds is now verified. Se |, + inated Wien 
averages over 4.5 readers per copy 
—making for a multiple reader- 
ship of over 100,000 key railroad 


men. ; | Squires, George R., 


Spurr, John C. How 


market ¢ 


provides STARCH advertising tonnes 
readership reports. 


Reh. 


Standard Industrial ioniioetion 
RPLet's k again at SIC me 


wt 


employs R. O. EASTMAN for edi- 
torial readership research. 


OD Baie 


supplies an advertising merchan- 
dising package to salesmen of 
full-page advertisers. 


; ee No matter what your product the 
Steiner, William. Printed matter monst man from Elbe will show you 


can be harnessed, July, p. 43. other sales-packed ideas from 
our extensive library of samples. 


Elbe File « Binder co. inc. 


FALL RIVER, MASSACHUSETTS 


is the KEEN ADVERTISER’S 
CHOICE. More advertisers IN- 
VEST more dollars—issue-by-issue 
—in MODERN RAILROADS than 
in the weekly railroad magazine — 
and more dollars than in the 
three other monthly railway 4 


RSternberg, Lawrence A. 


RF ade 8 ORT, 


eaa-getting 


Stockholder relations, : 





eee ey. 


nite 


New York Showroom: 411 Fourth Ave. 


Sun Oil Co. Spruce rT innual repor ONE OF AMERICA'S LARGEST MFRS. OF LOOSE LEAF PRODUCTS 


cations combined. — 
MmWRITE TODAY FOR NEWLY RSurface Combustion Corp. | 


REVISED NIAA MEDIA AND SRE egy 
MARKET OUTLINE 
Synthane Corp. 


MODERN LA? ay Bey oe 


RAILROADS ~ 


201 N. WELLS STREET, CHICAGO 6, ILLINOIS 





Tape recorders. 
Sept., p. 52. FREE! Write Dept. 1-2 for 
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to sluice 
gates 














Civil Engineers 
specify or buy 
installed 

equipment 


Because they are especially trained to apply 
highly complex techniques and processes in 
modern construction, Civil Engineers have 
the responsibility of specifying installed 
equipment for their designs. 

In a new study of 293 Civil Engineers en- 
gaged in all fields of construction, 82% 
reported that they specified or purchased 
as many as 32 different types of installed 
equipment. They also indicated preferences 
for installed equipment and materials by 
brand name. 


This is why it pays to sell the 39,000 pro- 
fessional Civil Engineers who each month 
spend more time reading CIVIL ENGINEER- 
ING than any other publication. 


Send for your 
copy of Survey Report #2 for details 
Engineers are educated 
to specify and buy. 


DMERICAN 
SOCIETY OF 


civ, 
ENGINEERS 
FOUNDED 


ENGINEERING 


The Magazine. of Engineered Construction 


THE AMERICAN SOCIETY OF CIVIL ENGINEERS 
33 Wést 39th Street, New York 18, N. Y. 
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for G-E at atomic 


niques assure 


EDITORIAL INDEX. . 
trade show 


continued from p. 135 S 


Drainage, Sept 


iper sewel road for Armco 


pick best man for eight steps t 


92. 


a 
tell 


PSurface 
show success, Aug., p. 


S Trade show men give tips, 


Taylor, Erwin K. How | 


sales force. interview rime tool, NOv trade 


, 
trends 


Technical writing : 
i a ; ay show, the 


freight, Sept. 


names promote di 


Trade names. Coined 
verse processes, S p. 211. 
rtation ads 


Transportation. How do trans} 
} 227. 


Telephone directory advertising. How | Re hee. ep fox Sa. p 


1avertising 


186 Trends 


See 


Telephone selling 


as 


Tie-ins. 32-pac: 


Union Carbide & Carbon Corp. 32-page 


Unior tarbide and _ silicone 


United Air Lines. 
8B. 
RUnited States Plywood Co. Uv. 5 


of mar 


keting 


PVenezian, Angelo. 


Trade characters. H 
that sell J 


tee 


Walker, K. R. Six steps 


rock 


Trade shows & exhibits 20B 
® Ameri Bar 
ne Washington reports 


hannels for 


S. Defense 


July, 


Which ad attracted more readers. 
85, A 95, Sept., p. 85, Oct., p. 91, 


. 8, Aug., Pp. Yo, & 


} T 
n 1 i/6C., ft 


White, Charles M. Emerg 


WWhiting-Plover Paper Co. How to make 


success sales meeting. Boost sales 

















10% 





with one Nov., p. 37, 


meeting, 


Wiggers, Raymond P. How ad manager 
san work better with other departments of 
company, Dec., p. 128. 


®Wiggin, N. C. Are inquiries your pig in a 


poke? How J. H. France Refractories 

handles them, Oct., p. 56. 

Women 
Ad manager's seven steps to success, 
as told by lady ad manager, Aug., p. 
39. 


Four adwomen make news, July, p. 137. 


Worthington Corp. The Worthington 
story. Fourth in IM series covering market- 
ing evolution, Aug., p. 54. 





Convair adds agency strictly 
for employe recruiting ads 


® Increasing competition for 
trained technical men in industry 
has led one company to get an ad- 
vertising agency and advertising 
manager to handle only recruitment 
advertising. 

Convair Div. of General Dynam- 
ics Corp. has named Hixson & Jor- 
gensen, Los Angeles, to handle re- 
cruitment advertising. This is in 
addition to having Buchanan & Co., 
Los Angeles, handle institutional 
and product advertising, and to 
having Glenn Advertising, Fort 
Worth, Texas, provide agency serv- 
ices for Convair’s division there. 

Convair also has added Stephen 
Skilnyk, Detroit advertising man, as 
manager of recruitment advertising. 
The industrial relations department 
formerly handled recruitment ad- 
vertising. The change was made, 
Convair said, because of great com- 
pany expansion and in order to give 
recruitment ads a family relation- 
ship and to eliminate duplication. 


MacLean-Hunter to launch new 
electronics publication in May 


= The booming electronics field 
will get another new publication. 

MacLean-Hunter Publishing Co., 
Toronto, announced it will publish 
the first issue of Electronics Engi- 
neering, a monthly covering design 
and engineering phases of electron- 
ics, in May, 1957. 

C. A. King, advertising manager 
of MacLean-Hunter’s Canadian Ma- 
chinery, was named manager of the 
new publication. 
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Industrial Ratio Map of U.S.A. 
Shows area of each state in exact ratio 
to the value of its industry. M. P. A 
covers the Heart exclusively 


If you sell to us Purchasing Agents 
in the Rich Industrial Midwest, 
You're IN with M. P. A.! 


I'm a P. A., and I know what happens. If you sell 
to industry, our 100-billion-dollar “Heart of indus- 
trial America” is your prime market. It’s the 
of 


chasing power. We are the fellows who do the 


world’s richest concentration industrial pur- 


buying! 


ay ee A 


choice among trade journals. It’s “must” reading 


is our official magazine, and our +1 


for all members of our Midwest P.A. Associations. 
It’s editorially directed to us at our local level — 
reports news and event calendars of our Associa- 
tions, carries helpful features for us P.A.’s ex- 
clusively. Hundreds of successful advertisers have 
proven the value of the one publication that gets 
closer to the buyer. Get into the next issue! 





A few of the ‘national’ advertisers who use over 50% of the space: 









~ 
ae 

Alcoa Wick wire-Spencer Nat'l Screw ¥iny . 

U. S. Steel Roebling’s Torrington iM PRN SiIg berp | Pann Pred 

J. & Le Babcock & Wilcox Standard Oil : ty — — 

Ryerson Tube Turns Cities Service <— 9] ( an 7? 

Bethlehem Chase Brass American Box ¥ d ~ A. list) 

McLouth Bridgeport Brass Robt. Gair ® Reon Anal 

Lunkenheimer American Brass Ohio Gear ri etterhea 

Assoc. Spring Scott Paper Oakite waa 






639 Penton Building 
Cleveland 13, Ohio 
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Get aboard the $9.3 BILLION* 1957 construction expres? with... 


CONSTRUCTION DIGEST! | 


READERSHIP: Extensive research shows 
effective readership exceeds 45,000; an 
average of 5.25 readers per copy! You 
pay less than $4.50 a page, per thou- 
sand readers! 


ADVERTISING VOLUME: Construction Di- 
gest ranks 3RD of all construction pub- 
lications — national and regional! And 
it ranks 28TH of all (approximately 
3,000) business publications in the na- 
tion! (Jan., 1956 issue Industrial Mar- 
keting.) In one year alone, 1955, Con- 
struction Digest moved from 32ND in 
rating to 28TH! 


Your multi-billion dollar market 


is covered best by... 


CIRCULATION AND PENETRATION: Over 
9,000 circulation, with penetration into 
all buying influences in the Midwest! 


DAILY REPORTS: Up-to-the-minute infor- 
mation on proposed projects, bids, 
awards, purchases, legislation, right at 
your finger-tips — daily! 


*Estimated 1957 construction volume in Illinois, 
Indiana, Ohio, St. Louis trading area and 
Northern Kentucky. 


TO SELL 


TOP MANAGEMENT 


IN THE 


SCHOOL MARKET 


TOP MANAGEMENT READERSHIP 


Major buying decisions in both the $3 
billion school construction market and the 
$8 billion operation budget ore made by: 


Superintendents of Schools 
School Board Members 
School Business Officials 
Schoolhouse Architects 


And only THE AMERICAN SCHOOL BOARD 
JOURNAL covers all four of these groups 


with ABC paid circulation. Approval 


each is important, but at bidding and con- 
tract letting time you need whole team 
backing by all four for successful selling. 


TOP CIRCULATION 

The JOURNAL is the most widely read 
periodical in sthooi administration with 
25,534 net paid {ABC June, 1956). You 
get more Top circulation among buying 
decision makers — plus proof of constant 
readership in the 89.71% subscription re- 
newal rate. 


EDITORIAL COVERAGE 
The JOURNAL is unique in school adminis- 
tration, publishing the only professional 
magazine for the lay school board member 
as well as the trained school administrator, 
his staff, and the architect. For more than 
65 years this editorial approach has served 
the public school and advertisers — best. 


Write for further information and our ‘‘Selling to School’’ series. 


\ 
‘ 
4 
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the american 
school board journal 


milwaukee 


@ 


new york chicago 


r5b00% T5000 


PRIMAL HEIDELBERG, 137 
Tinting Press be . 
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Long-range promotion . . The 75,000th 
Heidelberg printing press was bathed in 
publicity and promotion from time it 
rolled off Schnel!pressenfabrik’s assem- 
bly line in Germany (when party was ‘held 
at pliant to celebrate event), to loading 
on ship (above) to arrival in New York 
(where it was met by bevy of pretty 
girls.) Company has U. S. distribution 
set-up and New York pr firm (Herbert 


Kaufman) 





Advertiser changes. . 


Treleaven 


Thomas A. Treleaven .. from 


E. Armstrong Damon 
managel 
rage Battery 


Wecit Or - 
West Urang 


Neil Uptegrove 
fr m adver 
manager! 

ments 


ing managel 


Uptegrove 





